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Tehnologiju tendences
turisma un viesmilibas
nozare Latvija un pasaule

“We only have two demands!
Why don't people just give us what we want?”

11.12.2025.

Zeit, Ligatne ViAZI institats
Profesors, vadosais pétnieks
Andris Klepers



Latvijas turisma konkurétspéja Eiropas méroga

Travel and Tourism Development Index 2024 Score 1-7 (best)

Latvia Performance Overview

Overall Score
Rank 54th/136

Travel and Tourism Development Index | 2024
Score: 3,88
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ICT Readiness, 1-7 (best)
Denmark: 6,6

Pillar 5: ICT Readiness

Pillar 12: Natural Resources

5.01 Individuals using internet 2 : 12.01 Number of World Heritage natural sites

" . 12.02 Total known species

5.02 Broadband internet subscribers P
12.03 Total protected areas

5.03 Mobile broadband subscribers B . 12.04 Natural tourism Digital Demand

12.05 Number of terrestrial and freshwater ecoregions

5.04 3G mobile network coverage !

Pillar 13: Cultural Resources

5.05 Use of digital payments 13.01 Number of World Heritage cultural sites’

o _ _ ICT Readiness, 1-7 (best) 13.02 Oral and intangible cultural heritage'
5.06 Use of digital platforms for providing transportation Latvia- 5.9

and shipping

13.03 Number of large sports stadiums

13.04 Cuiltural and entertainment tourism Digital Demand

5.07 Use of digital platform for providing hotels, restaurants Description: This pillar measures the development and us 13,05 Number of UNESCO Creaive Cities

and leisure activity services

5.08 Power losses (308) (375) (320) @ @

31st 66th 45th 64th 73r 17t 16t 107th  107th 83rd
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Tendences
produktu [imeni
un piedavajuma
satura

C e v —. S . AR PARK
Motivéjosais un darijumu —_— " JV | LATVIA
tlrisms bioregiona ey ‘ '

GreenMICE: Gauja Edition

Enter Gauja. Enter a new
way of doing business
with GreenMICE
experience
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Muizas un gardediba
Slow Luxury Edition.

“Slow Luxury Edition” klust par pieredzes un
produktu strukturu viesmilibas pakalpojumam.

Pardefinéta nakotnes luksusa transformejosa
jéga: no materiala statusa uz premium
ekskluzivitati ipasa pieredze, autentiskuma,
originalitate un jegpilna satura.

(No toposas gramatas “2050: The Future of
Luxury: A Hospitality, Tourism and Events
Perspective” lan Yeoman, NL redakcija).




Tehnologiju ieklausanas visos klienta celojuma
planosanas un norises etapos
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47 zeitcafe X @ POI Categories

r. Y .
’ POI categories ] @ Back  Cafe And Restaurant

Accomodation r Coffeeology
Dates v Guests v Prices Reviews Re: H® 1o rism 139 m - Cafe

Barbara Bar
243 m - Cafe - Mo-Su 09:00-06:00

AlMode All Images Shortvideos News Vid

Cafe And Restaurant

w
Zeit @ Sustenance ’ Bufon coffee bar
w

4,7 % @ (895) - Cafe - Open

ONONONONG

243 m - Cafe - Mo-Fr 08:00-20:00; S...

Charging Station
Transportation

Boulangerie
245 m - Cafe - 00:00-24:00

CALL DIRECTIONS  SHARE WEBSITE Save
CHECK AVAILABILITY
0 Gaujas iela 4, Ligatne, Ligatnes Q
pilséta, Césu novads, LV-4110
Ligatne
Open - Closes 7pm ORDER DOMINO'S WITH
o iy v
Updated by this business 4 weeks ago A P P L E

Prices

Thu 11/12 - Fri 12/12 CARPI.AY®

Sponsored - Featured options

B. Booking.com €85 >

Agoda €85" >

Domino’s on Monday said its app functions with Apple’s CarPlay. / Image courtesy of Domino's.




Pieredzes dizains automasinas displeja — mobilais
informacijas centrs.

Pieaug tendence izmantot auto digitalo ekranu ka tirisma galamérka kanalu. Pieméram:

- auto informacijas mapé un digitalaja ekrana ir QR kods uz Gaujas NP mobilo lietotni vai
tieSsaistes, ka ar1 “offline” karti. Tapat tiek ieklauts 1ss Welcome to Gauja NP ievada video
(LV/EN/DE/FI/...).

- tiek izveidots pielagots radio / Spotify playlist: “Gauja Roadtrip Playlist” — emocionals
pieredzes papildinajums. Vérts attistit un veidot skanu bibliotéku un uzturét savu skanu
kanalu “Enter Gauja National Park” ari ar dabas skanam (Dabas koncertzali ar brunu zivs
stastu...).

- Ja auto nomas partneriem ir auto ar ekraniem / CarPlay, tad var tikt izveidoti ieprieks un
saglabati marsruti (Google/Apple maps links). “Day 1: Sigulda — Turaida — Krimulda — Araisi”
u.tml. Uznémums ir ieinterséts but Sada veida kopé€jos piedavajumos.

Tadéjadi tas jau klust par daudzsajutu celojumu un visaptveroSu galameérka pieredzi, nevis tikai
parvietosanos.
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Galameérka limena
dinamiskas pakotnes
ar auto nomas
operatoriem
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Rentalcars.com by Booking.com R Sl

=} Stays Y~ Hlights |: ¢ Car rentals :l g8 Attractions 18X Airport taxis

Pick-up location Pick-up date Time Drop-off date Time
O‘ Gauja National Park X E Fri, 16 Jan ® 10:00 E Sun, 18 Jan ® 10:00

|:| Drop car off at different location Driver aged between 30 - 657

No cars available

We're sorry, but the companies we work with in Gauja National Park don't have any cars available.

What can | do?

You could try:
* Changing your pick-up time or date
¢ Changing your drop-off time or date

* Searching for a car in a nearby location
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Tehnologiju tendences turisma un viesmilibas uznemumiem

1. Méksligais intelekts klientu apkalpo$ana un marsrutu personalizé$ana. Catboti rezervé$anai un jautajumiem. Personalizéti ieteikumi,
izmantojot klientu datus. Automatizétas atbildes un valodu tulkosana.

2. Digitélie asistenti un balss meklésana “voice search” ka pieaugosi nozimigs celotaju meklésanas rikiem. Satura optimizacija Google
Assistant, Siri un Alexa.

3. Bezkontakta risinéjumi viesu pieredzei pasapkalposanas check-in / check-out. Digitalas atslégas mobilaja talruni. Bezkontakta maksajumi un
rezervésana.

4. Rezervésanas platformu modernizacija un integracija. integrétas sistémas (channel managers) ari mazam naktsmitném. Tie$as
rezervacijas caur majaslapu ar musdienigiem maksajumu risinajumiem.

5. Viedierices un 10T (Internet of Things) naktsmitnés. Istabu automatizacija (temperatira, apgaismojums u.c.). Viedslédzenes, sensoru sistémas
drosibai. Energoefektivitates uzraudziba.

6. Virtuala un paplasinata realitate (VR/AR). VR tares pirms celojuma. AR ka interaktivs gids objektos vai marérutos. Digitalie stendi un
bezkontakta informacija muzejos vai dabas takas.

7. Lielie dati (Big Data) un analttika. Pieprasijuma prognozesana. Cenu dinamiska pielagosana (dynamic pricing). Mérkets digitalais marketings.

8. Socialo mediju mikrosatura un influenceru tendences isformata video (Reels, TikTok) ka galvena ietekmes platformalietotaju veidots
saturs (UGC) ka lets un uzticams marketinga instruments.

9. IIgtspéjas tehnologijas. Emisiju kalkulatori ceJotajiem. Viedo resursu uzskaite (dens, energija) naktsmitnés. Digitala komunikacija, lai
samazinatu drukato materialu apjomu.

10. Kiberdrosiba un datu aizsardziba. Vajadziba mazajiem uznémumiem ieviest pamata drosibas tehnologijas SSL, drosa maksajumu vide,
drosa klientu datu glabasana. GDPR prasibu aktualitate tarisma nozare.
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Digitalizacija un inovacijas gastronomija ka viesmilibas joma

-
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Hiper-personalizéta un Ml vadita gastronomija. Viedas virtuves ar loT un robotiku. Spyce (ASV): restorana
jaunuznémums izmantoja robotizétu virtuvi

MI generéts édienu dizains un recepsu izstrade. NotCo (Cile/ASV): uznémums izmanto savu Ml sistému Giuseppe,
lai radttu jaunas receptes, kas atdarina dzivnieku izcelsmes produktus ar augstu precizitati

Robotizéta eédienu gatavosana premium segmenta. Aitme (Vacija): Ml vaditi pavaru roboti sagatavo lidz 100
dazadu édienu

3D drukata gardézu partika. Food Ink (London): pirmais pasaulé pop-up restorans ar $adu pieeju

Visaptverosa un étiska gastronomija ka maksla. Alchemist (Kopenhagena, Danija): iegremdéjosas gastronomiskas
“izrades”

Daudzsajutu un tematiska @Sanas pieredze. Ultraviolet & Paul Pairet (Sanhaja, Kina): katrs &diens tiek papildinats
ar sinhronizétu gaismu, skanu, aromatiem, temperatiras efektiem un projekcijam. Kultiiras saplisana, saknes un
autentiskums. Dhamaka (Nujorka, ASV): parinterpreté regionalas Indijas “neglitas” un maz zinamas receptes,

Virtuala, hibrida un izkliedeta edinasana: makonvirtuvju ekosistema. Reef Technology Ghost Kitchens (ASV /
globali): darbojas ka izkliedéta pilsétas virtuvju infrastruktira, kur desmitiem zimolu gatavo édienu tikai piegadei

ligtspéjiga intensitate un aprites ekonomika. Silo (Londona, Apvienota Karaliste): visu partiku sagatavo bez
atkritumiem. Invazivas un nepietiekami izmantotas sugas. PRU Jampa (Phuket, Taizeme): Sefpavars invazivas sugas.

Kultivétas un alternativas olbaltumvielas. Vow (Sidneja, Australija): sadarbiba ar fine-dining restoraniem Sidneja un
Melburna

Hiper-pieredzes interjeri un telpu dizains. ShiroKuro (Nujorka, ASV): veidots ka “dzivs ski¢u bloknots”
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